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Lumiére Residences 
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Lumiére has truly set the benchmark for luxury inner city living in Sydney. 
7KH�/XPL¨UH�EXLOGLQJ�LQFOXGHV�JURXQG�ƫRRU�UHWDLO�VSDFH��DV�ZHOO�DV�SUHPLXP�
residential apartments, of which just 16 two and three bedroom and 
penthouse apartments remain for sale.  
The building includes seven penthouse apartments that are priced up to  
���PLOOLRQ�

Challenge 
The challenge for The Capital Group was to brand and market Lumiére as an  
exclusive, upmarket and luxurious address within Sydney’s CBD in an area of the 
city not particularly accustomed to residential development of such high quality. 

Solution 
Through liaising with our contacts within various architectural, building and 
residential publications both in Sydney and nation-wide, we were able to 
SURƪOH�WKH�FRPSOH[�DW�ODUJH��DV�ZHOO�DV�LQGLYLGXDO�DSDUWPHQWV��H[WHQVLYHO\�
WKURXJKRXW�QXPHURXV�SXEOLFDWLRQV��/XPL¨UH�KDV�EHHQ�SURƪOHG�LQ�QXPHURXV�
PXOWL�SDJH�VSUHDGV�LQ�KLJK�HQG�SXEOLFDWLRQV�VXFK�DV�/X[XU\�+RPHV��
&RQWHPSRUDU\�+RPHV�DQG�7UHQGV�0DJD]LQH���DV�ZHOO�DV�ZLWKLQ�WKH�SURSHUW\�
pages of major metropolitan newspapers.
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2007, the building continues to regularly garner coverage. This is due 
to Capital’s public relations strategy and creative team which is always 
developing new story ideas to keep the building in the public realm,  
with the building now 97% sold.
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